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Suruchi endeavor in Skill/ Entrepreneur Development Domain 

 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 2ndand4thSat-
urday of month from 2 PM to 5 PM, Prior reg-
istration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  57th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 20th, 21st & 22nd Jan, 
2019 with Guided Tour to a Dairy Farm plus a 
milk processing plant. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/3_53rd_DEDPBROCHURE.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida on 7th to 
12th Jan 2019. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/4_2nd%20PDEDP_Brochure.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be announced 
soon. 

For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845  

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 31st Dec, 2018. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) Dates will be announce 
soon  

http://www.skill-
dairy.com/pdf/1_4th%20RDEDP_BROCHURE.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised on 
24th & 25th December 2018 at C-49 Sector 65 
Noida. 
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Indian News 

Dairy, financing schemes to be deliberated upon at Food India Show ’19 
Tuesday, 15 January, 2019, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/dairy-financing-schemes-to-be-deliberated-upon-at-food-india-show-19-

45567 

 

 

airy, the rice industry, financing 

schemes for the food processing sec-

tors and the latest trends in the fruit 

and vegetable sectors will be the themes of the 

conference at the Food India Show, which will 

be co-located with the Food Processing Machin-

ery show. These events are slated to take place 

at MIHAN Exhibition Ground, Nagpur, between 

January 16 and 18, 2019, and will be organised 

by the Vidarbha Industries Association (VIA) 

Food Processing Forum. 

These topics are of importance to Vidarbha, 

which is home to a number of national and in-

ternational brands in the food processing seg-

ment. They will be showcased in the Stars of 

Vidarbha pavilion at the food show, which is de-

signed to be a one-stop platform for entrepre-

neurs and food processors to meet and network 

with machine suppliers, service providers, con-

sultants and allied industry exhibitors. 

Maharashtra chief minister Devendra Fadnavis 

is expected to grace the event, which will be of 

great assistance in creating and expanding busi-

ness opportunities in the food industry and 

providing information on the latest trends 

across the globe, in addition to providing a 

glimpse of the latest technologies in the food 

processing sector.  

Vidarbha has all the ingredients required to be-

come India’s food processing hub, and by host-

ing the Food India Show 2019, the VIA Food 

Processing Forum has taken the initiative to cre-

ate an ecosystem that will support the develop-

ment of a vibrant food processing sector in the 

region. 

Besides oranges, Vidarbha is also famous for 

Waigaon turmeric and specialty products like 

Bhiwapuri Mirchi. Both these products have Ge-

ographical Indication (GI) tags. In addition to 

these, the region is one of the largest producers 

of cereals, pulses, grains, oilseeds and spices, 

and has the potential to be the grain bowl of In-

dia. And with the advent of Goods and Services 

Tax (GST), Nagpur is poised to become the 

country’s logistics hub.  
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Govt intervention bought us time, but we didn’t find alternative to plastic pouches: Pra-

kash Kutwal 
January 13, 2019 

https://indianexpress.com/article/cities/pune/maharashtra-government-dairy-industry-milk-subsidy-5535982/ 

aharashtra government’s subsidy of 

Rs 5 for milk has failed to deliver. 

Prakash Kutwal, secretary, Maha-

rashtra Milk Producers and Processors Welfare 

Association, tells The Indian Express why the 

scheme did not work. 

 

 

The dairy sector in Maharashtra has been 

plagued by low prices, prompting farmers to 

take to the streets in protest. Dairies are now 

gearing up for a procurement price war as 

skimmed milk powder and white butter prices 

have improved in the international market. 

What is the current procurement price that 

dairies pay farmers? What is the status of the 

government subsidy programme? 

The subsidy programme was announced last 

year in view of the farmers’ protest. A slump in 

the global prices of SMP and white butter 

forced dairies to revise their procurement 

prices. Now, the state government has an-

nounced a subsidy programme where dairies 

will be paying Rs 25 per litre upfront to the 

farmer. After submission of payment details, 

the government was to reimburse the dairies at 

Rs 5 per litre. The scheme started in June and 

we have received payment up to October 10. As 

of now, subsidy worth Rs 100 crore remains un-

paid despite sending repeated reminders to the 

government. Dairies then decided to revert to 

Rs 20 per litre base price that is continuing for 

now. This will soon change, given the sudden 

jump in SMP prices in the global market. Rate of 

SMP that was Rs 120 per kg has now gone up to 

Rs 200 per kg. Similarly, white butter prices 

have increased to Rs 240 per kg. As SMP export 

is viable once again, farmers will get good 

prices. I won’t be surprised if procurement 

prices go up to Rs 25 to 28 per litre again. 

The ban on plastic pouches was also an issue 

with the dairies. Though the state government 

gave a breather till February 15 to find a solu-

tion, there is none in sight. What is your take on 

this? 

Plastic pouches used in dairies do not have an 

alternative. The state government’s plastic ban 

envisaged dairies buying back the pouches and 

transporting the same to the manufacturers. 

However, manufacturers decided to stop the 

production of such pouches as this mechanism 

is really not feasible for them. The govern-

ment’s intervention bought us time, but we did 

not find an alternative. We have asked Aarey 

(the government dairy) and Mahanad (the apex 

cooperative dairy of Maharashtra) to come up 

with a feasible solution, but nothing has come 

of it. Practically, there is no feasible and eco-

nomical alternative to plastic pouches. Glass 

bottles will be more expensive and losses will 

increase. This will hurt consumers as well as 

dairies. 

The Food Safety and Standards Authority of In-

dia has prescribed guidelines for minimum resi-

due levels of antibiotics in milk. What are the 

dairies doing to adhere to it? 

Let me clarify, as dairies, we welcome such a 

move as it directly affects the health and well-

ness of our customers. Luckily, in Maharashtra, 
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our farmers do not use inputs such as oxytocin 

that have been difficult to control. At most, 

over-the-counter drugs need to be controlled, 

for which it is necessary to educate farmers. We 

had a meeting with the secretary of the depart-

ment to discuss the matter where we decided 

that dairies should go to the farmers to educate 

them. The three-month period will be utilised 

for educating farmers. 

With parts of Maharashtra facing a drought, 

what do you think will be the effect on the dairy 

industry? What steps need to be taken to en-

sure farmers do not sell their animals at throw-

away prices? 

The drought has affected most parts of Maha-

rashtra with Marathwada and North Maharash-

tra reeling from it. Farmers are finding it diffi-

cult to keep their animals alive as fodder and 

water is getting scarce. In such a scenario, we 

suggest the government immediately swing into 

action to help the farmers keep their animals 

alive. Where fodder camps are necessary, they 

should be opened and in places where farmers 

can grow their own fodder, money should be 

provided to them. Proper steps should be taken 

to prevent corruption at the fodder camps, but 

farmers should get relief as soon as possible. 

Adulterated ghee unit raided in Kamareddy; five arrested 
12th Jan 2019  

https://telanganatoday.com/adulterated-ghee-unit-raided-in-kamareddy-five-arrested 

 

 

amareddy: After bone oil and other 

spurious products, now spurious ghee 

is found to be manufactured in 

Kamareddy district, Taskforce police on Satur-

day conducted raids on a ghee manufacturing 

unit at Banswada town and seized 120 kg of 

adulterated ghee and arrest five persons. 

Kamareddy police inspected ghee preparation 

with dalda, palm oil and other ingredients and 

selling it in surrounding villages. 

According to the task force police, Ranga Reddy 

district residents Malavat Raju, Shankar, Keta-

vat Raju, Megavat Sevya, Lingya formed a team 

and took a house on rent basis at road number 

four of Sangameshwar colony in Banswada 

town and were preparing spurious ghee. 

Police seized 120 kg’s spurious ghee, ghee tins 

and plastic tins from them and arrest five per-

sons. Police registered case and are probing. 
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Centre asks NDDB to estimate India's milk demand 
Thursday 10 January 2019 

https://www.downtoearth.org.in/news/agriculture/centre-asks-nddb-to-estimate-india-s-milk-demand-62778 

 

 

he Union government has asked the Na-

tional Dairy Development Board (NDDB) 

to conduct a study to assess the true 

scale of demand for milk in India. 

“We have asked NDDB to estimate the present 

demand for milk and milk products and its fore-

cast in India, as per the National Dairy Plan 

Phase I,” Union Minister for Agriculture and 

Farmers Welfare, Radha Mohan Singh, told Par-

liament in a written reply. 

According to the national plan, the milk sector 

must grow annually by an average 4.2 per cent. 

But in the last two years, the growth registered 

has been much more. India also plans to take its 

milk production to 240 million metric tonnes 

(MMT) by 2025. Despite the surplus growth of 

the last two years, this target looks hard to 

achieve. 

When contacted by Down To Earth, the NDDB 

said it had started work on the lines suggested 

by the ministry. “It is true that we have never 

estimated the exact demand for milk. After get-

ting the missive from the government, we have 

started our study to assess it,” said Sangram 

Singh, executive director, NDDB. 

India’s milk production increased from 165.40 

MMT in 2016-17 to 176.35 MMT in 2017-18, a 

growth rate of 6.62 per cent. The country ranks 

first in global milk production. 

As per the ‘Food Outlook, 2018’ published by 

the United Nations Food and Agriculture Organ-

ization, world milk production increased from 

800.2 MMT in 2016 to 811.9 MMT in 2017, a 

growth rate of 1.46 per cent. 

The per capita availability of milk in India during 

2017-18 was 375 gm/day and by 2023-24, it is 

estimated to increase to 592 gm/day. 

Livestock economy is important for India, sus-

tainting 73 million rural households in it. In 

2014-15, India’s milk economy surpassed the 

crop economy, registering vibrant growth. 

The share of livestock has been gradually rising 

and at the same time, the share of crops has de-

clined in gross value added (GVA) to agriculture. 

The Economic Survey of India 2018 report 

shows that the share of crops declined to 60 per 

cent in 2015-16, from 65 per cent in 2011-12. In 

the same period, the share of livestock in-

creased from 22 per cent to 26 per cent. 

According to latest report of the Central Statis-

tics Office, livestock value output is Rs 917,910 

crore at current prices in 2016-17. Milk consti-

tutes 67 per cent of the total value or Rs 

614,387 crore. The contribution of cattle milk is 

less than 50 per cent of the total milk produced 

in India. 

The value of milk is just below that of foodgrain. 

The value of foodgrain (cereals and pulses) at 

current prices in 2016-17 was Rs 652,787 crore. 

In the year 2014-15, the output value of milk 

surpassed the value of food grains 
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SJM asks India to quit RCEP talks, says pact will hurt farm, dairy sectors 
Updated on January 10, 2019 

https://www.thehindubusinessline.com/news/sjm-asks-india-to-quit-rcep-talks-says-pact-will-hurt-farm-dairy-sec-

tors/article25961950.ece 

 

he RSS-affiliate Swadeshi Jagran Manch 

(SJM) has called for a clear decision by 

the Centre to quit the ongoing Regional 

Comprehensive Economic Partnership (RCEP) 

negotiations as it will worsen India’s trade defi-

cit and hurt the vulnerable agriculture and dairy 

sectors. 

“Of the 15 partner countries in the RCEP, India 

already has free trade agreements covering 12 

countries. Since these pacts were signed, our 

trade deficit has increased with all, including 

the ASEAN, South Korea and Japan. If we extend 

this to New Zealand, Australia and China (as 

part of the RCEP), one can imagine what will 

happen to the overall trade deficit,” said 

Ashwani Mahajan, co-convener, SJM, in a dis-

cussion on RCEP and India organised here on 

Thursday. 

RCEP member countries account for $104 bil-

lion of India’s total annual trade deficit of $162 

billion, Mahajan pointed out. 

India is under a lot of pressure to provide mar-

ket access for goods, pointed out Bipin Menon, 

Director, Commerce Ministry, but it is trying to 

be as conservative as possible in its negotiations 

with China and is taking into account all domes-

tic sensitivities. “It is a very big agreement. We 

have to also see if it will hurt our exporters if we 

are not part of the agreement. We need to col-

lectively decide how to move forward,” he said. 

Menon said RCEP members were working to-

wards concluding the pact by November this 

year. Since this could be the biggest regional 

free trade pact, India needs to have a cautious 

and balanced approach, he said. 

Growing trade deficit 

According to JNU Professor Biswajit Dhar, the 

government has to try and understand why the 

country had not benefited from the free trade 

pacts signed so far. “We have to ask why can’t 

we get increased market access in countries 

with which we have free trade pacts while our 

imports are increasing sharply resulting in a gal-

loping trade deficit. The answer is that our in-

dustry is failing to stand up to competition,” he 

said. 

He said that over the past year, the government 

has increased import tariffs on a variety of 

items to protect the domestic industry, and it 

was not logical to drag them into the RCEP 

agreement which could result in zero tariffs for 

90-92 per cent items. 

Dhar said the threat to India does not come 

only from China, but also countries like Aus-

tralia and New Zealand which are desperate for 

a market for their wheat, rice and dairy prod-

ucts. 

Agreeing with Dhar, Mahajan said that Aus-

tralia’s export competitiveness in wheat, dairy 

and meat products, and New Zealand’s role as a 

major global dairy exporter accounting for 30 

per cent of global dairy exports, make Indian ag-

riculture and dairy sectors totally vulnerable. “It 

is clear these countries will ask for specific ac-

cess to these markets. After India-ASEAN FTA, 

our deficit with ASEAN, especially in plantation 

products, has already increased and destroyed 

several plantations in the South, making work-

ers unemployed. This process will accentuate 

further under the RCEP,” he said. 
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In a letter to Prime Minister Narendra Modi, 

ahead of the RCEP Summit in November last 

year, SJM had said that India should quit RCEP 

as it would not benefit any section or constitu-

ency. “Given the impending elections in 2019, it 

will be a disaster for the government to sign or 

even make commitments giving concessions on 

specific chapters,” it said. 

 

Panel set up to check milk adulteration 

Jan 10, 2019, 

https://www.tribuneindia.com/news/himachal/panel-set-up-to-check-milk-adulteration/711275.html 

 

arikesh Meena, DC, has constituted a 

committee to check the supply of adul-

terated milk and cheese in the dis-

trict.   

The committee, headed by the Additional Dep-

uty Commissioner, will have the Chief Medical 

Officer, Additional Superintendent of Police, 

Deputy Director of Animal Husbandry, District 

Controller of Food and Civil Supplies and Food 

Safety officials as members.   

The district administration took such a step af-

ter the failures of milk samples.  — OC 

 

Prabhat Dairy plans to enter animal nutrition business 
January 08, 2019 

https://www.thehindubusinessline.com/companies/prabhat-dairy-plans-to-enter-animal-nutrition-business/arti-

cle25939598.ece 

 

 

attle feed forms a major part of animal 

nutrition business in India 

Prabhat Dairy, a company that focuses 

on milk and dairy products, is planning to foray 

into the animal nutrition business. This includes 

cattle feed, nutrition supplements and animal 

genetics. 

On January 3, sources close to the development 

told BusinessLine that Prabhat Dairy has en-

tered into a strategic alliance with Denmark-

based DLG Group, as part of its plans to foray 

into animal nutrition business. 

As a part of the plan, Prabhat Dairy has signed a 

joint development agreement Denmark-based 

with DLG, a company into high-quality vitamin-

mineral feeds. Under the agreement, two prod-

ucts have been developed in Denmark and 

shipped to India under a pilot project, the com-

pany said in a statement. 

These products, one for ‘Milking Cow’ and an-

other for ‘Dry Cow’, will be given to 150 se-

lected farms and would be administered on 

1,000 cows to improve their health conditions 

and to increase milk productivity as well as 

quality. This pilot phase will be for approxi-

mately four or six months. 

Post the pilots , the company will proceed with 

the commercial launch. 

H 
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Currently, cattle feed forms a major part of ani-

mal nutrition business in India. Prabhat Dairy is 

a supplier of cattle feed under the brand name 

‘Annapurna’ to the farmer community and has 

been helping them select the right quality of 

feed to improve milk production and quality. 

Prabhat Dairy is also exploring other opportuni-

ties for new ventures to strengthen its produc-

tion chain and further build on their current 

strong association with the farmers. 

 

Fonterra Future Dairy appoints Ishmeet Singh as CEO 
 January 7, 2019 17:00 IST 

https://www.business-standard.com/article/pti-stories/fonterra-future-dairy-appoints-ishmeet-singh-as-ceo-

119010700691_1.html 

 

uture Consumer's dairy joint ven-

ture Fonterra Future Dairy Partners 

Monday announced appointment of Ish-

meet Singh as its chief executive officer. 

"Singh joins the business to deliver its ambition 

to bring high-value and innovative dairy prod-

ucts to Indian consumers," the company said in 

a statement. 

Through Fonterra Future Dairy, we have a huge 

opportunity to challenge and change the mar-

ket, combining Fonterra's global dairy innova-

tion, manufacturing and nutrition expertise 

with Future Group's leadership in retail and dis-

tribution expertise and infrastructure, said 

Singh. 

Prior to joining Fonterra Future Dairy, Singh 

worked with companies such as Mattel, Voda-

fone, Hindustan Unilever and Coca-Cola. 

Most recently, he led business at toy manufac-

turer Mattel as its country manager for In-

dia and the SAARC region. 

New Zealand-based dairy exports firm Fonterra 

entered the Indian market in August last year 

through a 50:50 joint venture with Kishore Bi-

yani-led Future Group. 

The JV, Fonterra Future Dairy Partners, expects 

to launch its first product by mid of this year 

and will also look at having a direct-to-home 

subscription model, besides institutional oppor-

tunities. 

 

India’s FSSAI revises food packaging regulations to increase safety 
7 JANUARY 2019 

https://www.packaging-gateway.com/news/indias-fssai-revises-food-packaging-regulations-to-increase-safety/ 

 

ood Safety and Standards Authority of 

India (FSSAI) has revised packaging regu-

lations to increase food safety and pre-

vent any form of contamination. 

The agency replaces all packaging requirement 

provisions prescribed in the Food Safety and 

Standards (Packaging and Labelling) Regula-

tions, 2011. 

The new provisions will become effective on 1 

July and prohibit the use of recycled plastics for 

packing, storing or carrying the food products. 

It bans the use of newspaper and other similar 

materials known for their carcinogenic effect. 
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The packaging regulations aim to protect the 

packaged food contents from microbiological, 

chemical and physical contaminations. They will 

also prevent a change in properties or composi-

tion of food when packed. 

The new provisions were implemented follow-

ing two FSSAI studies, which raised concerns on 

the packaging material used by the unorgan-

ised/informal sector. 

However, packaging material used in the organ-

ised sector was found to be largely safe in the 

tests. 

The agency carried out studies through the In-

dian Institute of Packaging (IIP) in Mumbai and 

the National Test House (NTH) in Kolkata. 

FSSAI CEO Pawan Agarwal said: “The new pack-

aging regulations would raise the bar of food 

safety in India to the next level.” 

He also highlighted the challenges in imple-

menting the new regulations as most of it per-

tains to the loose packaging materials and unor-

ganised sector. 

FSSAI will work to develop mass awareness 

among consumers and food businesses before 

the new packaging regulations become effec-

tive. 

 

FSSAI asks food businesses to comply with new packaging norms by July 1 
Jan 04, 2019 

http://www.newsonair.com/Main-News-Details.aspx?id=357528 

 

 

ood Safety and Standards Authority of 

India  FSSAI has said food businesses 

need to comply with new packaging reg-

ulations that bar use of recycled plastics and 

newspapers to wrap food articles by July 1. 

 

In a release yesterday FSSAI CEO Pawan 

Agarwal said the new packaging regulations 

would raise the bar of food safety in India to the 

next level. 

 

 The new regulations prohibit packaging mate-

rial made of recycled plastics including carry 

bags for packaging, storing, carrying or dispens-

ing articles of food. 
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Prabhat Dairy in strategic alliance with Denmark’s DLG Group 
Updated on January 03, 2019 

https://www.thehindubusinessline.com/companies/prabhat-dairy-in-strategic-alliance-with-denmarks-dlg-

group/article25901665.ece 

 

lans to enter animal nutrition biz 

Prabhat Dairy, a milk and dairy prod-

ucts manufacturer, has signed a stra-

tegic alliance with Denmark-based 

DLG Group, as part of its plans to 

foray into animal nutrition business. 

For the Mumbai-based firm, this is part of its 

planned backward integration as intends to 

venture into animal nutrition business. 

Copenhagen-headquartered co-operative Dansk 

Landbrugs Grovvareselskab (officially DLG 

Group) is into production of high-quality vita-

min-mineral feeds and farm supplies. 

Strengthening feed biz 

“The strategic alliance is part of Prabhat Dairy’s 

plans to venture into animal nutrition business, 

which includes cattle feed, nutrition supple-

ments and animal genetics, by launching a sepa-

rate business. At present, cattle feed forms a 

major part of animal nutrition in India and the 

move is to capitalise on its huge potential,” a 

source close to the development told Business-

Line. 

“For the Indian company, this is backward inte-

gration to its milk and dairy products business,” 

the source said. 

Further, this will also help the firm to 

strengthen its production chain and build its as-

sociation with the farmers. The supply of supe-

rior quality animal nutrition products will help 

in increasing milk yield. 

Financials 

The financial details of the agreement could not 

be immediately ascertained. When contacted, a 

Prabhat Dairy spokesperson declined to com-

ment. 

India’s animal feed industry — which primarily 

comprises cattle feed and poultry feed — is ex-

pected to be worth $30 billion by 2020. 

PE fund India Agribusiness holds a 14.37 per 

cent stake and French development financial in-

stitution Proparco holds an 8.68 per cent stake 

in Prabhat Dairy. 

Prabhat Dairy’s product offerings include pas-

teurised milk, flavoured milk and sweetened 

condensed milk among others. 

Its integrated business model encompasses all 

aspects of the dairy industry value chain, includ-

ing cattle feed supply, engaging with farmers on 

cattle health and milk production and procure-

ment of raw milk among others. 

Manufacturing units 

In an earlier investor presentation, Prabhat 

Dairy said it was expecting to post ₹2,000 crore 

in revenues by FY20 from the present ₹1,500 

crore. 

The company, which has two manufacturing fa-

cilities — in Navi Mumbai and Srirampur, Ah-

mednagar — also intends to double its general 

retail reach to 2 lakh stores by 2020. 

In 2018, Prabhat Dairy started with two new 

packing stations at Solapur and Amravati, in-

creasing the total number to four. 
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FSSAI aiming to reduce hydrogenated trans fats in Indian food to 2% 
Thursday, 03 January, 2019, 08 : 00 AM [IST] 
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shwani Maindola, New Delhi 

The apex food regulator, in the 

past one year, has launched a mas-

sive campaign against industrially 

produced trans fats to reduce it to 

2% and has even taken a vow to completely 

eradicate it from the Indian food system. The 

FSSAI wants the country to reach the 2% level 

by 2022, though it is aiming at making it free 

from hydrogenated trans fats or industrially 

produced trans fats by 2022. 

Further, in line with WHO’s (World Health Or-

ganization’s) programme called Replace, the 

FSSAI has initiated several programmes for this 

purpose, which includes sensitising the industry 

that uses these trans fats as emulsifier for vari-

ous products, particularly, in the baking indus-

try. 

According to FSSAI, the industry has recognised 

the threat trans fats pose for a healthy diet sys-

tem and therefore agrees with the plan. CEO 

FSSAI Pawan Agarwal points out that the indus-

try wholeheartedly agrees to eliminate the 

trans fats and it would look for alternatives for 

manufacturing products. 

Over the past decade, FSSAI has helped the in-

dustries work with 5% TFA limit. Now that is be-

ing brought down to 2%. This is being done on a 

voluntary basis right now but with strong nudg-

ing and regular communication with industry. 

FSSAI notes that the industry is quite positive 

about this and working towards necessary alter-

ations in machinery, raw material, labour and so 

on. By 2022, it is hoped to eliminate TFA from 

Indian diets. 

Experts feel that FSSAI has given them time. It’s 

not impossible but there can be initial teething 

troubles or challenges. “However we should re-

member that the industry did bring TFA to 5% 

when the regulation was implemented. They 

will surely be able to further reduce it to 2%. 

They can engage with chefs to understand bet-

ter or more healthy recipes to be mass pro-

duced etc. and also expand their investment in 

R&D to get a variety of options which are af-

fordable, tasty yet healthy,” said Susmita Chan-

dra, External Expert Committee member, Fats 

and Oils division, FSSAI, and pool scientist and 

faculty, department of biotechnology Makaut, 

WB. 

She added that since industrially hydrogenated 

fat is one of the most useful ones due to its 

longer shelf life and heat withstanding nature, a 

replacement was necessary to avoid generation 

of trans fat. 

“One such way out is interesterified fat (IEF) 

produced enzymatically and being tested for its 

safe consumption. Already some of IEF is in the 

market for human use. Bringing one IEF in mar-

ket might be time-consuming because its safety 

has to be established before use,” she stated. 

Not more than 2% total fat 

According to FSSAI, what WHO recommends is 

that trans fats need to be eliminated totally. 

FSSAI recommends that product should not 

have more than 2% of total fat. 

A senior official with FSSAI, said, “We are expe-

diting the trans fats proposal. Need to make 

people aware of the harmful effects of trans 

fats. Nutritional labelling education needs to be 

carried out. Mandatory to mention exact 

amount of trans fats and saturated fatty oil con-

tent as per FSSAI now.” 

A 

http://www.fnbnews.com/Top-News/fssai-aiming-to-reduce-hydrogenated-trans-fats-in-indian-food-to-2-45467


The official added, “Have asked the industry to 

come up with alternatives; but main challenge 

is in the bakery products. Industry will do re-

search and come up with healthier alternatives, 

hopefully. More than 800 samples have been 

collected from the four zones to know whether 

the industry is compliant with the industry regu-

lations or not; this is being analysed.” 

Partially Hydrogenated Oils (PHOs) are the main 

source of industrially-produced trans fats. These 

oils are most frequently found in – baked and 

fried foods – prepared or pre-packaged snacks – 

fried street and restaurant foods. Heating and 

frying oil at high temperatures leads to modest 

increases by 3.67 g/100g and by 3.57 g/100g re-

spectively while there is no evidence that other 

cooking methods, e.g., baking, boiling and grill-

ing, lead to increased trans fats concentrations. 

WHO recommends that total TFA intake be lim-

ited to less than 1% of total energy intake, 

which translates to less than 2.2 g/day in a 

2,000 calorie diet. The average consumption 

globally was estimated to be 1.4% of total en-

ergy in 2010, ranging from 0.2 to 6.5% of total 

energy across countries (0.13 to 4.3 gram per 

day for a 2,000 calorie diet). 

According to a WHO report, India has been re-

ported to contain 6% to 30% iTFA i.e., exceeding 

recommended limit of 2% of total fatty acids. A 

survey of street food in India (Delhi and Har-

yana) found that 25% of snack foods had levels 

of TFA more than recommended intake. Com-

monly consumed deep fried sweets in India (sa-

mosa, gulab jamun, jalebi) prepared with vana-

spati are reported to contain up to 50% of fat as 

TFA. 

Eradicate by 2022 

In India, a national consultation by National In-

stitute of Nutrition on the request of FSSAI was 

commenced in 2010 and it was decided that 

limit of trans fatty acids should be not more 

than 10% by weight notified in 2013. But fur-

ther amendment to limit trans fatty acid con-

tent to not more than 5% was made and now it 

has been decided to further reduce it to 2% in 

the near future and completely eradicate by 

2022. 

Existing regulation says that maximum limit of 

trans fat, should not be more than 5% by weight 

in interesterified vegetable fat/oil, bakery and 

industrial margarine, vanaspati and bakery 

shortening through (Food Safety and Standards 

(Food Products and Additives Regulations) 

Amendment Regulations 2015 in edible fats and 

oils. 

While in the proposed regulation, TFA in all fats 

and oils to be reduced to < 2% in all fats and oils 

(excluding ruminant TFA and natural/crude 

fats/oils e.g., mustard oil (kachchi ghani)/mango 

kernel fat). 

 

 

 

 

 

 

 



Milk prices set to go up this year  
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ilk prices are likely to go up in 2019, 

cooperative dairies said, as supplies 

are less than usual during this pe-

riod.  

Lower returns to farmers have led to the drop 

in milk production in winter, when supplies 

tend to go up, they said.  

“Milk prices are bound to increase in 2019. Low 

stocks of skimmed milk powder (SMP) and a 

drop in milk supplies compared to previous year 

are the two major reasons,” said RS Sodhi, man-

aging director of Gujarat Cooperative Milk Mar-

keting Federation, which owns the Amul brand.  

Dairies except a few cooperatives are not able 

to give farmers good prices, he said, adding that 

there was therefore a reduction in buying of 

cattle by farmers. “Compared to 15 per cent 

growth in milk supplies during winter, this year 

we have seen only a 2 per cent increase with 

daily milk procurement of 248 lakh litres by 

Amul,” he added.  

In 2017, the dairy cooperative, along with oth-

ers, had raised milk and milk product prices by 

Rs 2 a litre. Availability of SMP and stable com-

modity prices have helped keep prices stable in 

2018. Stocks of skimmed milk powder in the 

country as of end-December are 70,000 tonnes, 

according to the industry estimates. 

 

 

A paper sensor that can detect freshness of milk 
Updated on January 01, 2019 
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cientists at Indian Institute of Technol-

ogy, Guwahati, have developed a simple 

paper kit that can test freshness of milk 

and tell how well it has been pasteurized. Aided 

with a smart phone app, the kit can help ensure 

that milk is consumed before it turns too sour. 

Milk being widely consumed food, its safety is 

of prime concern to consumers. More so be-

cause it is highly perishable and prone to action 

of enzymes and micro organisms inherently pre-

sent in it. Although pasteurization, freezing and 

preservation using additives are widely used to 

prevent spoilage, perishability of milk is still a 

concern. 

There is no easy way to know if milk is fresh or 

stale or how effective is pasteurization. Tests 

used in dairies and dairy industries are time 

consuming and need sophisticated equipment 

like spectrophotometers. The new detection kit 

developed at IIT could make testing easy and 

fast. 

A milk enzyme, Alkaline Phosphatase or ALP, is 

considered an indicator of milk quality because 

its presence even after pasteurization indicates 

presence of microbes that may not have been 

rendered inactive with pasteurization. 

Researchers used ordinary filter paper to pre-

pare the detector. The filter paper was cut into 

small discs using office punch and impregnated 

with chemical probes that preferentially react 

with ALP. The ‘probes’ used are antibodies that 

specifically bind to ALP. When ALP comes into 
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contact with the probe, it turns white paper disc 

into a coloured one. 

“We soaked paper discs in 4-carboxybenzene 

diazonium solution and and then chemically 

treated to expose-COOH groups on the diazo-

nium,” explained says Dr Pranjal Chandra, who 

led the research effort. “The -COOH groups 

then attach to NH2 groups on anti-ALP probe 

molecules. Thus the anti-ALP probes are fixed 

on paper. When a drop of milk is poured on the 

tiny paper disc, the ALP in milk reacts with 

probes, resulting in change of colour. 

The colour change on paper discs is then photo-

graphed by a smartphone camera and images 

processed to obtain corresponding colour val-

ues. These values are then compared with 

standard data stored in the phone. Thus not 

only the presence of ALP could be detected but 

the amount of it in milk could also be meas-

ured. 

“We have used samples collected from villages 

and also milk spiked with specific amount of 

ALP to test the kit,” said Dr. Chandra. In most 

cases, almost 94% of the ALP could be detected. 

The team also confirmed that colour is due only 

to ALP and not due to interference of vitamins, 

other proteins and minerals in the milk. The 

sensor works in both qualitative and quantita-

tive modes. “No separate reader is required for 

qualitative analysis as it works like just like preg-

nancy test strips. While colour change shows 

ALP’s presence, the exact amount of ALP is de-

termined using smartphone,” said Dr. Chandra. 

The team has prepared a kit by attaching probe 

discs onto a 2 cm square transparent cellulose 

acetate film. The probe is then covered with an-

other cellulose acetate film. Colour reaction 

takes place when milk is injected through a tiny 

hole in the cover and a smart phone can be 

used to get the results. It takes just about 15 

minutes to detect raw milk from pasteurised 

one. 

The kit could come handy in milk bars, large 

kitchens and at milk collection centres where 

freshness of milk is a concern. It can find other 

applications too. Since ALP is also tested in vari-

ous body fluids, the kit can also be utilized in 

clinics. Fabrication in the laboratory at present 

costs around Rs. 80 to Rs 125 per kit and could 

come down when mass manufactured, re-

searchers said. 

Kuldeep Mahato, a research fellow, worked 

with Dr Chandra in the development work. The 

research results will soon to be published in 

journal Biosensors and Bioelectronics. 

 

FSSAI to focus on enforcement of food standards in 2019 
Jan 01, 2019, 03.10 PM IST 
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ith new food quality standards in 

place, regulator FSSAI will focus on 

enforcing the regulations without 

impacting businesses, CEO Pawan Agarwal said 

Tuesday. During 2018, FSSAI accelerated the 

process of setting standards and notified 27 

new regulations for food standards, he added. 

Some of the key regulations include the ones on 

alcoholic beverages, food fortification, advertis-

ing and claims, packaging, residues of pesti-

cides, tolerance limits of antibiotics and phar-

macologically active substances.  
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"We are setting standards to ensure safe food 

to consumers and at the same time see to that 

they do no impact the businesses. Now that the 

standards (on food products) are more or less in 

place, our focus is going to be on compliance, 

monitoring, inspection and enforcement," 

Agarwal told .  

A Parliamentary Standing Committee on health 

and family welfare in a report submitted in 

2018 had rapped FSSAI over weak enforcement 

of food safety laws and also recommended re-

structuring of the autonomous body that func-

tions under the health ministry.  

Asserting that the big focus will be on enforce-

ment, Agarwal said while some of the standards 

are made effective from January 1, the imple-

mentation time for other products has been ex-

tended by three or six months depending on 

the cases.  

The new standards effective from January 1 are 

for all varieties of pulses, whole and decorti-

cated pearl millet grains, de-germed maize flour 

and maize grit, textured soy protein, sago flour, 

bee wax and royal jelly.  

Microbiological standards for fruits and vegeta-

bles and their products, all provisions of organic 

food regulations and standard for honey, except 

few parameters where test methods are being 

validated -- are made effective from Tuesday.  

According to FSSAI, three-month extension has 

been given to businesses to comply with the tol-

erance limit of antibiotics and pharmacology ac-

tive substances.  

Similarly, standards for alcoholic beverages will 

come into force from April 1, 2019 to coincide 

with financial year requirements of excise laws.  

Food fortification norms will come into force 

from June 1, compliance of labelling require-

ment for frozen dessert would be applicable 

from July 1, FSSAI said.  

The regulations on advertising and claims, pack-

aging and labelling requirements of blended ed-

ible vegetable oils will come into force from July 

1, this year.  

In 2018, new standards for fruits and vegetables 

including canned tomato, jam, jelly and marma-

lade came into effect from July. The revised 

standards for milk and milk products also came 

into effect from the same month. 
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Opportunities to Look Forward to in the Dairy Industry 
January 15, 2019 
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he livestock industry contributes almost 

4per cent to India’s GDP, with the dairy 

sector making up the majority. It is thus 

surprising that this sector should be largely un-

organized. As a growing economy, India has 

seen rapid development in recent years and the 

dairy industry, in particular, is one which needs 

to be brought into focus. With the Union 

Budget 2018-19 providing a special focus on the 

rural sector, we can only hope that there will be 

more development in terms of supply chain 

management and introduction of technology. 

The sector as it is at present faces several chal-

lenges such as unavailability of nutritious fod-

der, poor storage facilities and lack of techno-

logical support, to name a few.   

Thus, we can see that the major challenge faced 

by the Dairy Industry is the organization of the 

supply chain and logistics. The good part is that 

challenges are nothing but opportunities in dis-

guise and in order to meet this challenge head-

on, proactive steps need to be taken to educate 

farmers and provide a stronger supply chain for 

them to rely on. Even though India is the largest 

producer of milk in the world, the industry itself 

is largely unorganized, with only 18-20 per cent 

of the total milk produced being channelized in 

an organized manner. The first step to counter-

ing this would be to shift the focus to smaller 

dairy farms, which sometimes lack veterinary 

facilities and basic nutritious fodder. Let us look 

at some of the developments and opportunities 

which lie ahead for the Dairy Industry: 

Increasing Demand for Milk and Value-Added 

Products 

With an increase in the spending power of the 

population, the demand for milk and other 

value-added dairy products is only set to in-

crease in the coming years. In order to meet the 

rising demand, there needs to be a marked shift 

from the unorganized to the organized sector. 

Moreover, consumers nowadays not only hold 

greater buying power but are also health con-

scious regarding what they consume. There is 

thus a necessity to provide healthy dairy prod-

ucts which can be readily consumed. This cre-

ates an opportunity for boutique dairy farms to 

set up local operations providing fresh cow, buf-

falo or goats milk to consumers. Over and 

above with people having less time these days, 

the demand for premium value-added products 

such as probiotic yoghurt, cheese, health shakes 

etc. are on the rise. These products not only 

have a higher margin but also have a higher 

shelf life which makes the supply chain easier 

and cost effective. 

Greater Technological Innovations and In-

creased Margins 

Businessmen looking to invest in the dairy in-

dustry have noted the increased spending 

power of the consumers and their willingness to 

pay a premium in order to have fresh milk deliv-

ered to their doorsteps. As a result, it is ex-

pected that there will be investments made in 

this sector which will aid the introduction of 

technological advancements both in logistics 

and farm management. Big Data is one such 

technology which needs immediate implemen-

tation in the dairy industry. Big Data will help 

dairies accumulate and analyze data to accu-

rately predict consumer behaviour, like buying 
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patterns, leading trends, etc. With increased in-

vestments, dairies will be enabled to automate 

processes, reduce major costs and improve the 

quality of milk. 

Artificial Intelligence, will be a disrupting inclu-

sion into this industry. Today local farmers and 

large dairy farms use fodder without much un-

derstanding of its impact on the milk. Changes 

in the fodder content and lifestyle of the ani-

mal, the weather and atmosphere, all of it have 

an impact on the production of milk and the 

quality as well. 

As Artificial intelligence and machine learning 

become more common and easily available, it is 

expected in 2019, that the use of such technol-

ogy in the dairy industry will automate most of 

the farm processes while at the same time pro-

duce information based on the farm’s opera-

tional history. 

As per recent reports, however, the prices of 

milk in India may be seeing a hike in 2019 as 

there have been lesser supplies during the win-

ter months of 2018. The low returns received by 

farmers are said to be the primary cause of this. 

The usage of Skimmed Milk Powder has previ-

ously helped keep the industry stable, but with 

more farmers opting out of buying cattle, it 

looks like there will be a drop in the production 

and thus an increase in the prices. In order to 

resolve the major issues of the Dairy Industry, it 

is imperative that problems at the grass root 

level are taken care of, with farmers receiving 

better veterinary facilities and fodder supplies. 

Following this, the introduction of technology 

can help automate the supply chain for the 

overall development of the Dairy Industry. 

While there are several challenges to be re-

solved, the Dairy Industry still remains as one of 

the most lucrative businesses to enter into in 

2019. 
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he Global Dairy Whitener market re-

search report analyzes adoption trends, 

future growth potentials, key drivers, 

competitive outlook, restraints, opportunities, 

key challenges, market ecosystem, and revenue 

chain analysis. This report presents a detailed 

analysis, market sizing, and forecasting for the 

emerging segment within the Dairy Whitener 

market. The report offers the most up-to-date 

industry data on the actual and potential mar-

ket situation, and future outlook. The market 

research includes historic data from 2012 to 

2018 and forecasts until 2025.This report offers 

data which is collected from various needed 

sources through primary and secondary re-

searches, trends, other requirement related to 

the products and services. 

The Dairy Whitener report covers all the minute 

details related to the industry like technological 

developments, growth opportunities, threats to 

market growth, innovative strategies and futur-

istic market trends. Global Dairy Whitener mar-

ket analyses the report based on customer de-

mand, supply and demand status, competitive 

market scenario and industry policies. The com-

pany profile of the eminent Dairy Whitener 

market players based on the sales margin, im-
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port/export scenario, past, present and the fu-

ture market scenario will filter essential market 

details. 

The report specifies comprehensiveness of ma-

jor geographical regions in global Dairy Whit-

ener market including North America, Europe, 

China, Japan, Southeast Asia, India. 

The key players/Manufactures are listed here :  

Fonterra, Nestle, FrieslandCampina Kievit, Da-

none, Yili, Morinaga, Premier Foods, Dean 

Foods, Amul India, Hatsun Agro Products, Sa-

puto, Lactalis, Dairy Farmers of America, Muller 

Group, Kraft Foods 

On product basis, each report shows the reve-

nue (in USD), sales volume (K units), market 

share, product price (in USD per unit), and rate 

of growth of each kind. They are primarily di-

vided into : 

Emulsification, Thickening, Flavoring, Foaming, 

Others 

The report also splits by Applications : 

Infant Formula, Sports and Nutrition Foods, 

Bakery Products, Confectionary, Others 

There Dairy Whitener Market report provides 

interesting data on the competitive landscape 

in detail apart from key market players’ profiles. 

What is more interesting is that some of the key 

questions have found answers in the study. For 

instance, it provided the market size outlook in 

2022 and how the growth pace would look like. 

Similarly, the study focused on the key trends 

and the driving force behind it apart from chal-

lenges being faced. In the same way, key ques-

tions on how the key vendors will perform and 

the opportunities and threats faced by them are 

provided in detail. 

Key Market Highlights of Dairy Whitener Market 

: 

1. The market growth factors and trends, the re-

port studies each market section and sub-sec-

tion. 

2. It gives a detailed analysis on some of the key 

factors, containing revenue, capacity, capacity 

application rate, cost, production rate, con-

sumption, market share, import/export, sup-

ply/demand, and gross limit. 

3. An proper representation of the recent ad-

vancement and technological development fur-

nishes the user to increase processes. 

4. The in depth analysis lets reader organize 

profit-making business technique. 

5. The Dairy Whitener business forecast study in 

terms of each volume and analysis outcome 

could be a final portion of this report. 

 

 

 

 

 

 

 

 

 

 



PFA discards 4,915 liters adulterated milk in Punjab 
Jan 13, 2019 

https://arynews.tv/en/pfa-4915-liters-adulterated-milk-punjab/ 

 

 

AHORE: The Punjab Food Authority 

(PFA) in a province-wide crackdown on 

sale of adulterated milk discarded a to-

tal of 4,915 liters tainted milk, ARY News re-

ported on Sunday. 

As per details, the quality of 1, 88,961 liters milk 

being transported on 1,544 vehicles was tested 

across the province. The milk samples for tests 

were taken from 769 vehicles in Lahore, 414 in 

Rawalpindi, 273 in Multan, and 88 in Muzaffar-

garh. 

An official of PFA said adulterated milk causes 

various diseases, adding that sale of open milk 

would be completely banned across the prov-

ince by 2022 as only hygienic and packaged milk 

would be available in markets. 

A day earlier, PFA sealed three and fined five 

hotels classified as three and four star over sale 

of unhygienic food during a crackdown in La-

hore. It examined the quality of food at 26 ho-

tels falling in three and four star categories. 

Three of them were sealed, five were handed 

fines and 15 were issued warning. 

The PFA director general said the eateries were 

sealed as they were involved in the use of 

spoiled vegetables and fruits.“The hotels were 

found to have flawed system of storage and ex-

pired meat and spices,” he said.

 

How ITC plans to hit Rs 1 trillion 
January 12, 2019 10:50 IST 

https://m.rediff.com/business/interview/how-itc-plans-to-hit-rs-1-trillion/20190112.htm 

 

 

wenty world-class integrated con-

sumer goods manufacturing and lo-

gistics facilities are being devel-

oped. These would provide ITC's brands a com-

petitive edge in terms of scale, freshness, close-

to-market distribution and cost efficiencies," 

ITC's Managing Director Sanjiv Puri tells Ishita 

Ayan Dutt and Avishek Rakshit. 

It is often said that a bulk of ITC's profits comes 

from cigarettes even though non-cigarettes ac-

count for an almost equal share of revenues. 

When is the non-cigarettes business expected 

to catch up in terms of profitability? 

It is not right to compare profits of different 

businesses and each has to be compared to the 

best in class performance in that particular seg-

ment. 
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The objective is to create larger stakeholder 

value and deliver best in class performance 

across all dimensions of the triple bottom line. 

The financial metrics of each of ITC's businesses 

is benchmarked to the best in the industry. 

In addition to the traditional business, the ma-

ture segments, including paperboards, hotels 

and agri business, command leadership posi-

tions in their segments in terms of profitability. 

We are investing heavily in FMCG, the newest 

segment in our portfolio. 

The financial results in this segment reflect 

higher investments in brand building and gesta-

tion costs of new categories. 

Some of the FMCG brands have already become 

leaders and are gaining scale rapidly. 

This is reflected in the Ebidta (earnings before 

interest, taxes, depreciation, and amortisation) 

showing an upward trend. 

In FY18, FMCG-others segment Ebidta was up 

72% at Rs 4.56 billion, driven by enhanced scale, 

product-mix enrichment and cost management 

initiatives. 

During the first two quarters, Ebidta has in-

creased by 77%. 

 

Marijuana processing facility planned next to WSU dairy farm 
Jan 12, 2019 

http://dnews.com/local/marijuana-processing-facility-planned-next-to-wsu-dairy-farm/article_5a35be93-8f37-

5ba6-b9de-52aab478acca.html 

 

 developer is planning to build a mari-

juana processing facility and grow op-

eration two miles southwest of Pull-

man next to the Washington State University 

dairy farm. 

There will be a public hearing at the Whitman 

County Planning Commission regarding the 

zone change for the 3.5 acre parcel applied for 

by Selway Holdings, LLC. The hearing will take 

place at 7 p.m. at the Public Service Building in 

Colfax. There will also be a conditional use hear-

ing Feb. 28. 

The facility would be built on the intersection of 

Country Club and Flat roads, near the Knott 

Dairy Farm that is part of the WSU Department 

of Animal Sciences. 

According to documents from the Whitman 

County Department of Public Works, the devel-

oper would convert current buildings and 

greenhouse formerly used for plant research 

into a marijuana processing and grow facility. 

The developer plans to build an 8-foot chain-

link fence around the perimeter. 

The county requires a zone change from agricul-

tural district to a limited light industrial district 

for the processing. 

The developer also needs a conditional use per-

mit to grow marijuana on the property. 

Whitman County last month determined it does 

not have a probable significant adverse impact 

on the environment. 
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Homes Needed for 2,600 Big Island Dairy Cows 
January 11, 2019,  

http://bigislandnow.com/2019/01/11/homes-needed-for-2600-big-island-dairy-cows/ 

 

 

fter members of the Ōʻōkala commu-

nity filed several complaints to the Ha-

waiʻi State Department of Health in 

May 2017, Big Island Dairy LLC received a Notice 

of Violation of the federal Clean Water Act for 

releasing animal waste into the nearby water-

ways that eventually ran off into the ocean. 

A lawsuit ensued, resulting in Big Island Dairy 

announcing the closing of its operations this 

spring. 

In January 2019, Big Island Dairy and Hawai‘i 

State Department of Health reached a settle-

ment, according to a press release sent on Jan. 

11, 2019, from the Hawaii Lava Flow Animal 

Rescue Network (HLFARN). 

One of the stipulations of the settlement is for 

Big Island Dairy to reduce and eliminate the 

number of animals that they have. 

When a dairy closes its operations, the cows are 

usually auctioned off and distributed to slaugh-

terhouses and other dairies. 

Big Island Dairy has roughly 2,600 cows, heifers 

and calves, to remove from the premises. 

A recent timeline agreed upon as part of the 

suit will see milking operations end by Feb. 28, 

2019. 

After initial meetings with representatives of 

the dairy, HLFARN received permission to re-

move a number of the cows for a negotiated 

fee. 

In order to secure new homes for the rescued 

animals, HLFARN reached out to its network to 

identify private landowners and sanctuaries 

who would be willing to take cows into their 

care. It is important that those who will take 

them in not continue to work them as dairy 

cows, or that the cows be slaughtered for meat 

or other purposes. 

“These animals should be free to enjoy their 

lives in blissful retirement,” said Syndi Texeira 

of HLFARN. 

Initial negotiations included the release of 55 

calves at a reduced rate, with the potential for 

further cows, including some of the pregnant 

mothers, to be released when and if more 

homes can be found. 

Some homes, including FPG Plant and Animal 

Sanctuary and Magical Creatures of Hāmākua 

Animal Sanctuary, have already been secured, 

but many more homes are needed. 

According to the timeline put forth in the settle-

ment, there are only a few weeks to prepare for 

and take in these peaceful animals. HLFARN is 

putting out a call for the following needs: 

Raising funds for purchase of cows 

Raising funds for emergency fencing, as well as 

vet care, for sanctuaries taking in cows 

Trailers, drivers (Big Island) 

Cowboys and cowgirls who can assist with load-

ing and transport (Big Island) 

A 

http://bigislandnow.com/2019/01/11/homes-needed-for-2600-big-island-dairy-cows/
http://bigislandnow.com/2017/05/05/big-island-dairy-fined-for-water-pollution-violations/
http://bigislandnow.com/2017/05/05/big-island-dairy-fined-for-water-pollution-violations/


Fence building teams (Big Island) 

Farmers with land (as well as dairy cow 

knowledge, water facilities, adequate feed, 

quality grass, fencing and shelter) (Big Island) 

This rescue is an opportunity for the community 

to come together and welcome some of these 

cows. Distributed over many acres, these ani-

mals will not pose a biological health hazard. 

They 

actually have the potential to provide several 

benefits: 

Hawai‘i County offers a tax break for farms that 

have cattle permanently living on the property, 

which is available to landowners not already 

claiming the resident homeowners tax break. 

The cows will do “a beautiful job of clearing 

grass.” 

The cows free fertilizer. 

Adding manure to a compost pile accelerates 

compost breakdown into nutrient-rich soil. 

Cows make “great pets.” HLFARN said these 

calves are already very affectionate, and will be-

come 

wonderful members of the family. 

HLFARN can assist those wishing to adopt cows 

with the initial fees, if needed. 

Potential adopters will be required to fill out an 

application, potentially receive a site visit 

(where they must show that they have ade-

quate covering and fenced grazing area), as well 

as conform to certain requirements that include 

the animals not being utilized for milk, meat or 

other products, and guaranteeing routine care 

and veterinary attention, as needed. 

The initial removal of up to 55 calves will take 

place on Monday, Jan. 14. 

 

Fonterra Future Dairy appoints Ishmeet Singh as CEO 
January 10, 2019 

http://www.retail4growth.com/news/fonterra-future-dairy-appoints-ishmeet-singh-as-ceo-4154 

 

shmeet Singh has over 25 years of experi-

ence in top multinationals and FMCG com-

panies such as Mattel, Vodafone, Hindustan 

Unilever and Coca-Cola. 

 

Ishmeet Singh, CEO, Future Consumer 

Fonterra Future Dairy, a new joint venture be-

tween global dairy nutrition company Fonterra 

Co-operative Group and new age FMCG com-

pany Future Consumer, has appointed Ishmeet 

Singh as its CEO. 

Singh has joined the business on January 7th to 

deliver its plans of bringing high value and inno-

vative dairy products to the Indian consumers. 

Over the last 25 years, Singh has worked at top 

multinational and FMCG companies such as 

Mattel, Vodafone, Hindustan Unilever and 

Coca-Cola. 

Most recently, he led the business at Mattel, 

largest toy manufacturer in the world, as its 

Country Manager for India and the SAARC re-

gion. Previously, he held the role of Business 

Head at Vodafone India for over 5 years, leading 
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remarkable revenue growth and retail expan-

sion in many circles including Mumbai and Ma-

harashtra. 

“Over the next seven years dairy consumption is 

set to increase by 82 billion litres – seven times 

the forecasted growth for China. I feel ex-

tremely privileged to be able to lead this new 

opportunity as we look to bring an enhanced 

dairy experience to Indian consumers. I firmly 

believe through Fonterra Future Dairy we have 

a huge opportunity to challenge and change the 

market, combining Fonterra’s global dairy inno-

vation, manufacturing and nutrition expertise 

with Future Group’s leadership in retail and dis-

tribution expertise and infrastructure,” Singh 

said in a statement. 

 

Big Island Dairy agrees to shutdown timeline in settlement 
January 10, 2019 10:30 AM 

https://www.newsobserver.com/news/business/article224216265.html 

 

 Big Island dairy farm agreed to end its 

operations by April 30 in a settlement 

reached with a community group and 

an environmental organization. 

Kupale Ookala and the Center for Food Safety 

filed a lawsuit against Big Island Dairy in 2017, 

alleging violations of the federal Clean Water 

Act, the Hawaii Tribune-Herald reported . 

The settlement requires the dairy to stop milk-

ing by Feb. 28 and end operations by April 30, 

according to court documents filed Tuesday. It 

also details timelines for cattle removal and fa-

cility cleanups. 

"It's a clear and decisive timeline for shutting 

down and for the pollution to stop impacting 

the community of Ookala," said Charlie Tebbutt, 

the attorney who represented the two groups. 

"For the last seven years, Big Island Dairy has 

been wantonly polluting the community of 

Ookala and the environment of Hawaii and it's 

time for it to stop." 

Citing the dairy's "potential insolvency," the set-

tlement states that no penalties will be as-

sessed or paid in the resolution of the lawsuit. 

But civil penalties will be levied through the 

state Department of Health's administrative 

process. 

The state fined the dairy $91,000 in December 

for three separate spills between April and May. 

It also fined the dairy $25,000 in May 2017 for 

an unlawful discharge of wastewater. 

The penalties collected by the state will be paid 

to an "appropriate supplemental environmental 

project or environmentally beneficial project" 

for the benefit of the Ookala community, ac-

cording to the documents. 

Dairy owner Derek Whitesides declined to com-

ment Tuesday. 

The lawsuit was scheduled to go to trial this 

month. Big Island Dairy said in November that it 

would discontinue its dairy and milk processing 

operations at the Ookala facility. 

"Given the circumstances, given that they're go-

ing out of business, it made no sense to go to 

trial," Tebbutt said. 

Getting civil penalties was "no longer a realistic 

possibility," Tebbutt said, but his clients got a 

"firm agreement" that the dairy would close. 
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Chicory and MilkPEP Partner to Release Shoppable Digital Milk Aisle 
January 9, 2019 

https://www.apnews.com/8e448be0df664f33911eff91f2f73348 

 

EW YORK--(BUSINESS WIRE)--Jan 8, 

2019--We love to celebrate how much 

easier online grocery shopping has 

made our lives. But the art of standing in the 

aisle and choosing our favorite brand, or discov-

ering a new one because of a fun label (the fun 

part of grocery shopping) has been lost with all 

of tech’s latest automations. 

Enter: The Milk Processor Education Pro-

gram (MilkPEP)—a national board funded by 

the nation’s milk companies to promote the 

consumption of fluid milk—and Chicory —the 

New York City-based grocery tech company. In 

partnership with Campbell Ewald and Arc 

Worldwide, Chicory and MilkPEP announced to-

day that they have joined forces to stimulate 

ecommerce growth of dairy milk using a first-to-

market digital milk aisle experience. 

How it works: 

1. First, MilkPEP is utilizing Chicory’s Premium 

in-recipe ads to promote milk to recipe viewers 

in their network of over 1,000 influencer food 

sites. Any time a consumer views a recipe con-

taining “milk,” an ad saying “shop now!” will ap-

pear. Shoppable ads will either promote online 

shopping at Meijer or AmazonFresh and will roll 

out to additional retailers following the test. 

2. With a click, the user will land on an intersti-

tial digital milk aisle page. The page will list all 

of the real milk products and brands available in 

the user’s area, at the featured retailer. 

3. Once the user selects their preferred product, 

the item will be automatically added into the 

user’s digital cart. 

To make this partnership possible, Chicory 

worked with Campbell Ewald, the lead strategic 

agency and Arc Worldwide the shopper agency 

at milk’s defense. MilkPEP’s mission is to trans-

form how people think about dairy milk in an 

age of energy drinks and plant-based alterna-

tives 

“The opportunities for digital aisle tech are 

huge,” said Chicory CEO Yuni Sameshima. “We 

have had a lot of interest from trade boards, 

here at Chicory, but we needed to find a way to 

offer equal visibility to all of the brands that 

were members of those boards--so with Milk-

PEP, there are many, many members of their 

board, all who deserve equal ecommerce sup-

port. The digital aisle gives the consumer a good 

look at all of their options and allows boards 

like MilkPEP to equitably represent all of their 

partners.” 

The innovative ecommerce initiative is the lat-

est by the NYC-based startup, following the suc-

cess with their shoppable recipe platform (used 

by brands like Campbell’s, General Mills, and 

Avocados from Mexico) and shoppable in-recipe 

ads for various CPG brands. MilkPEP is the first 

client to take advantage of the digital aisle tech. 

About Chicory 

Chicory is a technology company based in New 

York City that uses artificial intelligence to cre-

ate digital grocery experiences. In 2014, Chicory 

launched its core product, the “Get Ingredients” 

button, which allows consumers to get to online 

recipe ingredients delivered from various gro-

cers and retailers. Within two years, Chicory 

added over 1,000 recipe partners and became 

the largest shoppable recipe network in the 

country. They launched an advertising platform 

in 2016, leveraging their network to help food 

brands reach consumers who are in-market for 

grocery and CPG products. Today, Chicory 

reaches approximately 80 million unique 
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monthly users and has partnered with compa-

nies like Peapod, Time, Inc., and General Mills 

International to lay the groundwork for the fu-

ture of grocery. To learn more, please  

About MilkPEP 

The Milk Processor Education Program (Milk-

PEP), Washington, D.C., is funded by the na-

tion’s milk companies and dedicated to educat-

ing consumers and increasing the consumption 

of fluid milk. MilkPEP activities are led by a 20-

member board and monitored by the U.S. De-

partment of Agriculture’s (USDA) Agricultural 

Marketing Service. 

About Campbell Ewald 

Campbell Ewald is a U.S.-based full service, fully 

integrated advertising and marketing communi-

cations agency. The agency provides both tradi-

tional and specialized capabilities including ad-

vertising; insights and strategic planning; crea-

tive development; integrated content strategy 

and creation; CRM; media planning and buying; 

in-house production; and analytics. With offices 

in Detroit, Los Angeles and New York, Campbell 

Ewald has been recognized as one of Metropoli-

tan Detroit’s Best and Brightest Companies to 

Work For and one of the top 10 agencies in 

North America by the Warc 100. Campbell 

Ewald’s work on behalf of clients has been hon-

ored by, among others, the Cannes Interna-

tional Advertising Festival, the Effies, the One 

Show, the AAF Mosaic Awards, the ECHO 

Awards and ADWEEK. 

About Arc Worldwide: 

Arc Worldwide is a shopper activation agency 

that creates meaningful and irresistible solu-

tions to drive conversion by eliminating shopper 

resistance. 

 

Lee Mielke: Dairy prices start 2019 mixed 
Jan 8, 2019 

https://www.capitalpress.com/ag_sectors/dairy/lee-mielke-dairy-prices-start-mixed/article_93da790c-137c-11e9-

bd91-2b669f2baf8e.html 

 

he block Cheddar cheese price closed 

the first Friday of 2019 at $1.4175 per 

pound, down 1 1/4-cents on the New 

Year’s holiday-shortened week and 7 3/4-cents 

below that week a year ago. 

The barrels closed at $1.3025, up 1 1/4-cents on 

the week and 8 3/4-cents below a year ago. 

Two cars of block were sold last week at the 

market of last resort and four of barrel. 

Monday’s trading took the blocks down 1 3/4-

cents and they lost 2 cents Tuesday, on uncov-

ered offers, and slipped to $1.38 per pound. 

The barrels were down a penny Monday and a 

penny and a half Tuesday, dipping to $1.2775, 

10 1/4-cents below the blocks, with nine cars of 

barrel selling in the two days. 

The markets will have less to digest in terms of 

USDA reports due to the partial government 

shutdown so rumors and speculation will play a 

bigger role. The November Dairy Products re-

port, scheduled for Jan. 3, was the latest casu-

alty, following the loss of the Ag Prices report 

on Dec. 27. 

U.S. cheese markets were termed “quiet” by 

Dairy Market News. Contacts in the Midwest re-

port that a number of plants are down for vari-

ous reasons, particularly maintenance issues. 

Plant managers who had a smooth holiday run 

are now on increasingly busy schedules. Milk 

was heavily discounted over the Christmas 

weekend and into New Year’s Week, with prices 

ranging $2 to $4 under Class, although contacts 
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suggest that late Christmas Week brought even 

lower prices. 

Some cheesemakers expect discounts until mid-

month, when bottling starts to pick up. Cheese 

demand has been steady to mixed. Regional 

pizza cheese producers have remained busy 

throughout the holiday season, while most 

other producers have experienced expected 

seasonal slowdowns. 

Western cheese shipments are moving steadily 

through existing contracts and the occasional 

spot sale. Mozzarella makers are hopeful for a 

lift in orders for the upcoming football playoffs 

and the return of kids to schools. Cheese de-

mand is “a little subdued,” says DMN. 

Block sales have slowed in the wake of the pass-

ing holidays. Plenty of milk is available and be-

cause components remain high, cheese yields 

are strong. Cheese inventories are heavy and 

DMN warns that it seems unlikely for cheese 

output to slow much soon, and without a boost 

in sales, cheese stocks could grow further. 

The cash butter price saw a Friday finish at 

$2.25 per pound, up 3 1/4-cents on the week 

and 1 1/4-cents above a year ago. Seven loads 

traded hands on the week. 

Butter lost 2 cents Monday and stayed there 

Tuesday at $2.23 per pound. 

DMN reports that cream availability for churn-

ing was expected to increase but some contacts 

report that offers are “pouring in.” 

It adds that “untimely maintenance issues have 

held some Midwestern butter production back, 

hence other plants are seeing more cream of-

fers at multiples well below recent norms.” 

Food service and retail butter sales continue to 

be positive to steady year over year but butter 

inventories are beginning to build for the spring 

push. 

Cream is readily available in the West and trad-

ing at discounted prices. Most butter plants are 

running at full capacity. 

Bakery sector interest for butter has slowed 

somewhat but other buyers are getting a head 

start on replenishing print butter inventories for 

use later in the year. Spot butter sales are light 

however prices remain mostly stable. Some 

connections report that current prices are 

“higher than anticipated.” 

Spot Grade A nonfat dry milk closed Friday at 97 

1/2-cents per pound, up 3 3/4-cents on the 

week and 29 1/2-cents above a year ago.  

Monday’s powder was unchanged but gained 1 

1/2-cents Tuesday, climbing to 99 cents per 

pound, possibly set to top $1 per pound for the 

first time at the CME since January 2017. 

Spot dry whey was up a penny on the week, 

closing Friday at 49 cents per pound, with only 

one car selling in the four days of trading. 

The whey was down three-quarters Monday 

and stayed there Tuesday at 48 1/4-cents per 

pound. 

Milk pricing review 

With the start of another new year, I remind 

readers of some important points on milk pric-

ing. In most of the USA — California now in-

cluded — milk prices are determined using 

complex formulas by the U.S. Agriculture De-

partment but the system has evolved over the 

years from a simple volume/butterfat basis to 

the current multiple component pricing, which 

takes into consideration volume, butterfat, pro-

tein and various other components of the milk, 

as well as where the milk is to be used. 

There are four Classes of milk; Class I is fluid in 

the bottle or jug and yields the highest rate of 

return to farmers. Class II is milk used in ice 

cream, yogurt and cream cheese. Class III is milk 

that goes to cheese and dry whey, and Class IV 



is milk used in butter, nonfat and whole milk 

powder. 

It takes 9.6 pounds of milk to produce a pound 

of cheese, so every penny movement in the 

cheese price equates to about 10 cents on the 

Class III milk price. 

Dry whey is a byproduct from making cheese. 

One hundred pounds of milk will yield about 10 

pounds of cheese and 6 pounds of dry whey. A 

1 cent movement in the dry whey price equals 

about 5.9 cents on the Class III milk price. 

The Class IV milk price is driven by powder and 

butter. One hundred pounds of milk yields 

about 8.6 pounds of nonfat dry milk and 4.2 

pounds of butter. 

A penny movement on the nonfat dry milk price 

means about 8.6 cents on the Class IV price and 

a penny movement on butter results in a 4.2 

cent impact on the Class IV price. 

Dairy farmers receive a uniform or blend price 

(formerly over base price in California), which is 

determined by their region of the country, 

based upon how much of that farmer’s milk 

went into the four different classes in his or her 

milk market order. That is a simplified “Cliff 

Notes” perspective. Call your cooperative for 

complete details. 

Benchmark falls 

The December Federal order Class III bench-

mark milk price was announced by the Agricul-

ture Department at $13.78 per hundredweight, 

down 66 cents from November and $1.66 be-

low December 2017. It equates to $1.18 per gal-

lon, down from $1.24 in November and $1.33 a 

year ago. It is the lowest Class III price since 

February 2018 and put the 2018 average at 

$14.61, down from $16.17 in 2017 and $14.87 

in 2016. 

California’s Class 4b cheese milk price averaged 

$15.20 in 2017 and $14.27 in 2016. 

Monday’s Class III futures settlements por-

tended a January price at $14.14; February, 

$14.57; and March at $14.98, with a peak at 

$16.72 in September. 

The December Class IV price is $15.09, up 3 

cents from November and 1.58 above a year 

ago and the highest Class IV price since Septem-

ber 2017. The Class IV averaged $14.23 in 2018, 

down from $15.16 in 2017 and compares to 

$13.77 in 2016. 

GDT up 2.8 percent 

The first Global Dairy Trade auction of 2019 saw 

its weighted average of products offered jump 

2.8 percent, following the 1.7 percent rise on 

Dec. 18 and 2.2 percent on Dec. 4. Sellers 

brought 63.2 million pounds to market Wednes-

day, down from 79.8 million in the Dec. 18 ses-

sion and the lowest amount since July 17, 2018. 

All products offered were in the black, led by 

buttermilk powder, up 9.3 percent, followed by 

skim milk powder, up 7.9 percent, which follows 

a 3.4 percent rise last time. Anhydrous milkfat 

and butter were both up 3.9 percent, following 

a 4.0 and 4.9 percent respective gain in the De-

cember 18 event. 

Cheddar was up 3.2 percent. Lactose was up 1.6 

percent and rennet casein was up 1.3 percent. 

Whole milk powder brought up the bottom, up 

1.2 percent, after it inched up 0.3 percent last 

time. 

FC Stone equates the GDT 80 percent butterfat 

butter price to $1.8037 per pound U.S., up 6.6 

cents from the last session. CME butter closed 

Tuesday at $2.23. GDT Cheddar cheese equated 

to $1.5289 per pound, up 4.9 cents from the 

last event and compares to Tuesday’s CME 

block Cheddar at $1.38. 

GDT skim milk powder averaged 99.82 cents per 

pound, up from 92.63 cents last time, and 

whole milk powder averaged $1.2269, up from 



$1.2129. CME Grade A nonfat dry milk closed 

Tuesday at 99-cents per pound. 

 

Global dairy auction offers hope, despite trade war 
Jan 7, 2019 

https://www.leadertelegram.com/country-today/markets/market-columns/global-dairy-auction-offers-hope-de-

spite-trade-war/article_b5ab90d8-08b5-5c2f-94cb-8f08059df1a2.html 

 

he first Global Dairy Trade auction of 

2019 saw its weighted average of prod-

ucts offered jump 2.8 percent following 

the 1.7 percent rise on Dec. 18 and 2.2 percent 

on Dec. 4. Sellers brought 63.2 million pounds 

to market, down from 79.8 million in the Dec. 

18 session and the lowest amount since July 17, 

2018. 

All products offered were in the black, led by 

buttermilk powder, up 9.3 percent, followed by 

skim milk powder, up 7.9 percent, which follows 

a 3.4 percent rise last time. Anhydrous milkfat 

and butter were both up 3.9 percent following a 

4 and 4.9 percent respective gain in the Dec. 18 

event. Cheddar was up 3.2 percent after a 2.2 

percent gain. Lactose was up 1.6 percent and 

rennet casein was up 1.3 percent. Whole milk 

powder brought up the bottom, up 1.2 percent 

after it inched up 0.3 percent last time. 

FCStone equates the GDT 80 percent butterfat 

butter price to $1.8037 per pound U.S., up 6.6 

cents from the last session. CME butter closed 

Jan. 4 at $2.25. GDT Cheddar cheese equated to 

$1.5289 per pound, up 4.9 cents from the last 

event and compares to the Jan. 4 CME block 

Cheddar at $1.4175. GDT skim milk powder av-

eraged 99.82 cents per pound, up from 92.63 

cents last time. Whole milk powder averaged 

$1.2269, up from $1.2129. CME Grade A nonfat 

dry milk closed Jan. 4 at 97.5 cents per pound. 

Matt Gould, editor and analyst with the Dairy 

and Food Market Analyst newsletter, said in the 

Dairy Radio Now broadcast that the GDT lends 

some optimism, even though the dairy industry 

and others still face the “trade war” left over 

from 2018. He stated that, while there have 

been some concessions from China, the retalia-

tory tariffs from Mexico are still in place. 

China lowered tariffs on infant formula and 

whey products, which is good for global de-

mand, he said, plus trade in general is growing, 

indicative of that are the shrinking inventories 

of milk powder in every place where data is 

available. “Demand appears to be getting bet-

ter,” Gould said, and both he and the people he 

talks to are more optimistic than they have 

been. 

Switching to domestic demand, I ask about one 

of dairy’s biggest customers: restaurants. Gould 

said “2018 was a challenging year economically 

due to a tight job market which meant higher 

wages and more turnover of employees so their 

bottom lines got pinched.” 

He adds that sales volumes were fairly weak 

and very weak for the big chains, so as they look 

to 2019, “there’s talk of recession and the tight 

job market remains, which means their costs 

are high so at least at the restaurant level things 

look a bit challenging going forward.” 

Pizza chains were also challenged in 2018, ac-

cording to Gould, primarily from other conven-

ient fast foods, plus “they face a more competi-

tive 2019 after having really booming years in 

2015, 2016 and 2017.” In summary, Gould said 

the domestic situation is “mediocre.” 

T 

https://www.leadertelegram.com/country-today/markets/market-columns/global-dairy-auction-offers-hope-despite-trade-war/article_b5ab90d8-08b5-5c2f-94cb-8f08059df1a2.html
https://www.leadertelegram.com/country-today/markets/market-columns/global-dairy-auction-offers-hope-despite-trade-war/article_b5ab90d8-08b5-5c2f-94cb-8f08059df1a2.html


Back on the farm, “dairy margins were flat over 

the second half of December with limited 

movement in the milk and feed markets to 

close out 2018,” according to the latest Margin 

Watch from Chicago-based Commodity and In-

gredient Hedging LLC. The MW stated that 

“while nearby margins continue to reflect losses 

through first quarter, deferred margins are 

holding up better, with both second and third 

quarter at or near the 70th percentile of the 

previous 10 years and fourth quarter just be-

neath that level. 

“The forward curve continues to reflect opti-

mism over improving fundamentals for milk 

supply and demand, with deferred futures hold-

ing a $3-per-hundredweight premium over spot 

prices based on the September Class III con-

tract. Thawing U.S-China trade relations are be-

hind some of that optimism as a recent phone 

conversation between President Trump and 

Premier Xi reported that tangible progress is be-

ing made on some of the more sensitive issues 

that have blocked previous rounds of talks as 

negotiating teams prepare for new meetings ... 

in Beijing. 

“Excess cheese production continues to weigh 

on nearby futures, as cheese output through 

October exceeded 2017’s record-breaking vol-

ume by 2.5 percent while U.S. milk production 

is only up 1 percent from 2017. This preference 

for directing milk production towards cheese is 

also being reflected in monthly Cold Storage in-

ventories, as USDA reported November butter 

stocks at a three-year low of 153.7 million 

pounds vs. November cheese inventories of 

1.35 billion pounds. which were up 7.5 percent 

from a year ago. While the October-to-Novem-

ber draw of cheese inventories was larger than 

average, overall cheese inventories remain 

abundant, which will put additional emphasis 

on demand improvement in 2019,” the MW 

concluded. 

The markets will have less to digest in terms of 

USDA reports due to the partial government 

shutdown, so rumors and speculation will play a 

bigger role. The November Dairy Products re-

port, scheduled for Jan. 3, was the next casu-

alty, following the loss of the Ag Prices report 

on Dec. 27 

With the start of another new year, I remind 

readers of some points on milk pricing. In most 

of the U.S., California now included, milk prices 

are determined using complex formulas by the 

U.S. agriculture department, but the system has 

evolved over the years from a simple vol-

ume/butterfat basis to the current multiple 

component pricing, which takes into considera-

tion volume, butterfat, protein and various 

other components of the milk, as well as where 

the milk is to be used. 

There are four Classes of milk: Class I is fluid in 

the bottle or jug and yields the highest rate of 

return to farmers. Class II is milk used in ice 

cream, yogurt and cream cheese. Class III is milk 

that goes to cheese and dry whey, and Class IV 

is milk used in butter, nonfat and whole milk 

powder. 

It takes 9.6 pounds of milk to produce a pound 

of cheese, so every penny movement in the 

cheese price equates to about 10 cents on the 

Class III milk price. 

Dry whey is a byproduct from making cheese. 

One-hundred pounds of milk will yield about 10 

pounds of cheese and 6 pounds of dry whey. A 

1-cent movement in the dry whey price equals 

about 5.9 cents on the Class III milk price. 

The Class IV milk price is driven by powder and 

butter. One-hundred pounds of milk yields 

about 8.6 pounds of nonfat dry milk and 4.2 

pounds of butter. A penny movement on the 

nonfat dry milk price means about 8.6 cents on 

the Class IV price and a penny movement on 

butter results in a 4.2-cent impact on the Class 

IV price. 



Dairy farmers receive a uniform or blend price, 

which is determined by their region of the 

country, based upon how much of that farmer’s 

milk went into the four different classes in his 

or her milk market order. That is a simplified 

“Cliff Notes” perspective. Call your cooperative 

for complete details. 

The International Dairy Foods Association has 

consolidated the governance of its constituent 

organizations, as of Jan. 1. The Milk Industry 

Foundation, the National Cheese Institute and 

the International Ice Cream Association are now 

under one central organization, IDFA. 

Idaho farm income declined in 2018, dairy is struggling 
JANUARY 06, 2019 11:35 AM 
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daho farm income fell for a second straight 

year in 2018 largely due to overproduction 

by dairy farmers, according to a recent eco-

nomic report. 

The University of Idaho Extension report esti-

mates total net farm income declined 27 per-

cent to $902 million. Total net farm income rep-

resents earnings paid to farmers after subtract-

ing expenses. 

Farm cash receipts, estimated at about $7.2 bil-

lion, were relatively flat, the Idaho State Journal 

reported . Cash receipts relate to cash income 

the farm sector receives from commodity sales. 

Findings were presented recently to a state leg-

islative committee. 

Extension agricultural economist and report co-

author Ben Eborn said farm net income also de-

clined about 27 percent in 2017 from the prior 

year. Farmers are making 40 percent of what 

they made in 2011, he said. 

Cash receipts for the state's major crops gener-

ally increased — including hay, wheat, barley 

and sugar beets. Receipts for potatoes declined 

by 4 percent. 

But livestock comprise much of Idaho's farm 

economy, and dairy farms have struggled. Ac-

cording to the Idaho Dairymen's Association, 15 

Idaho dairies went out of business last year. 

Farm expenses also have risen. 

Eborn and co-author Garth Taylor calculated 

that costs were higher for labor, fuel, interest 

expenses and fertilizer and chemicals. 

Eborn said milk prices traditionally have not re-

mained at or below break-even rates for more 

than a year. But he said milk has now sold for 

below break-even prices for three straight 

years. 

He said Idaho's largest dairies have invested too 

much to scale back when prices decline. Conse-

quently, he said they produce beyond the 

state's processing capability. 

Alan Andersen, an owner of medium-sized dair-

ies in Declo and American Falls, said with cull 

cow prices about half the usual rate, dairy pro-

ducers have avoided slaughtering surplus dairy 

cows as a way to keep production in check. 

To endure tougher times, Andersen has found a 

niche offering high-end dairy cow genetics to 

help others' herds. He said other dairies are 

making their own cheese or bottling their own 

milk. 

"It's a real thing that it's a difficult time, and I 

don't see that changing any time soon," Ander-

sen said. 
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HOENIX, AZ (3TV/CBS5) -- Phoenix based 

Shamrock Farms has issued a voluntary 

recall of one of their milk products due 

to a positive result for an undeclared tree nut 

allergen.  

Officials with Shamrock Farms issued the recall 

of Shamrock Farms 2% Reduced Fat Vanilla Half 

Gallon Milk with Best Before Date 

3/16/2019. The recalled milk was shipped to re-

tail and distributor customers throughout Ari-

zona. 

The move comes after a sample of the milk 

tested positive for an undeclared almond aller-

gen. 

The UPD code for the recalled product is 0-

28300-01228-8 and carries a best before date of 

March 16, 2019. The lot code is listed with a use 

by date of 03/16/19 and a time stamp 08:18-

11:13 04-05 #1 

People with tree nut allergies could be affected, 

with allergic reactions that can range from a 

mild rash to severe breathing difficulties. While 

there have been no reports of illness as the re-

sult of consuming this product, this request is 

being conducted as a precautionary measure to 

ensure the health and safety of consumers. 

The undeclared allergen is due to cross-contact 

with an almond-contained product in the pro-

duction facility, and was discovered in retained 

samples during testing. 
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reene County’s food pantry will have 

no shortage of dairy products this new 

year. 

Last month, the launch of the “Milk for Good” 

campaign was announced at the Blue Ridge 

Area Food Bank. This is the state’s first milk pur-

chase program to benefit food-insecure fami-

lies. 

Beginning this month, each of the food bank 

federation’s seven regional food banks will re-

ceive 200 half-gallons of milk a week for a 24-

week period. Joe Caputi of Blue Ridge Area 

Food Bank in Charlottesville said the USDA 

products will be distributed to area pantries on 

a need-basis, but says they usually have enough 

to supply each local pantry with what they 

need. 

Feeding Greene, the county’s food pantry and a 

member of the Blue Ridge Area Food Bank, has 

already been receiving free USDA milk and 

shredded cheese. Director Rhonda Oliver ex-

pects to have these products on hand for the 

next few years. 

“I’ve never seen a better selection of USDA 

items,” Oliver said. “Not only is the selection 

good right now but the guidelines have changed 

to where we can give families twice as much of 

each USDA item as we could in years past.” 

P 

G 

https://www.azfamily.com/news/shamrock-farms-milk-recalled-due-to-undeclared-nut-allergen/article_46dd4ba2-115b-11e9-86a1-abc28a01a76d.html
https://www.azfamily.com/news/shamrock-farms-milk-recalled-due-to-undeclared-nut-allergen/article_46dd4ba2-115b-11e9-86a1-abc28a01a76d.html
https://www.dailyprogress.com/greenenews/news/milk-products-in-stock-at-va-food-pantries/article_337b423e-0eaa-11e9-bfa1-0b8dd38de290.html
https://www.dailyprogress.com/greenenews/news/milk-products-in-stock-at-va-food-pantries/article_337b423e-0eaa-11e9-bfa1-0b8dd38de290.html


Nearly 894,000 Virginians experience food inse-

curity according to Feeding America’s “Map the 

Meal Gap” report. A 2014 hunger study of food 

pantry clients in Virginia showed that 43 per-

cent wanted access to more dairy products in 

their local pantries. 
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his year's life-sized butter sculpture at 

Pennsylvania's Farm Show made its de-

but Thursday before a crowd of admir-

ers that included the a former NFL quarterback 

and Gov. Tom Wolf. 

But the unveiling of the yearly staple, carved 

from a half-ton of butter, was more than a farm 

show highlight. It was also a plug for the state's 

struggling dairy industry. 

The sculpture puts the dairy farmer on a literal 

platform beside "superheroes." A soldier, doc-

tor, firefighter and football player, all made out 

of butter, all donning capes, show off their dairy 

products alongside the farmer. They form a 

semicircle around a table filled with more dairy 

products, including milk, ice cream and, of 

course, a stick of butter crafted out of butter. 

The sculpture has been part of a tradition of 

many Midwestern fairs since its birth in Penn-

sylvania in the late 19th century. 

"It's more than just butter," said the gover-

nor at the unveiling. "It's a way for us to honor 

our dairy industry in a fun and memorable way - 

an industry that we work hard to promote and 

support year-round." 

It was the first time a governor had attended 

the Pennsylvania event in more than 25 years, 

according to Marie Pelton, who sculpted the 

display along with her husband Jim Victor. 

Wolf's presence may be a marker of the state's 

push to revitalize an industry that has faced im-

mense financial pressure, as consumer prefer-

ences have shifted nationwide. 

Fewer milk consumers and increases in milk 

production have caused a drastic decrease in 

prices, as WHYY's Catalina Jaramillo reports. 

Dairy consumption nationwide has been falling 

for decades, according to the United States De-

partment of Agriculture. 
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an Dairy Group's Woolnorth Station 

has 25 dairy farms, with supporting 

cropping land, on a 19,000-hectare 

property. Twenty-one farms are operated by 

managers, two are sharefarmed and two are 

leased out. One additional property is used for 

rearing heifers and another grows fodder for 

the dairies as well as wintering spring calving 

cows when they are dry. Twenty-two of the 

farms are dryland. 

Three of the farms are converting to Australian 

organic accreditation status. 

Nine farms are spring calving, five farms are 

split calving and eight farms are autumn calving. 

"There are more autumn-calving farms because 

of the coastal climate and the calving period is 

based on pasture growth," acting general man-

ager Hugo Avery said. 

About 19,000 milkers produce 430kg milk solids 

per cow annually. The strategy is to grow the 

business to 20,000 milking cows, by growing 

more pasture and fodder. 

One of the tools they use is the considerable 

history of weather data collected at the Bureau 

of Meteorology weather station at Cape Grim. 

"Knowing the historical weather data of the 

farm helps us to predict opportunities for pas-

ture and forage crop growth," Mr Avery said. 

Growth in the herd's size and milk-production 

capacity is being replicated across Woolnorth 

with a range of strategies - improving manage-

ment and farm operator skills, pasture improve-

ment, realigning boundaries and paddocks to be 

more productive and investing in genetics. 

The breeding program is an intense program for 

cows, heifers and staff, Mr Avery said. "We use 

bulls that have traits that we want - easy calv-

ing, high fertility, good feet, sound udders in 

their cow families, good BPI (Balanced Perfor-

mance Index)," he said. 

Replacement two-year-old heifers are synchro-

nised once and mated to artificially inseminated 

(AI) Jersey semen to encourage an easy calving. 

About 60 per cent of the heifers achieve a posi-

tive AI joining. Mop-up bulls are put in with the 

remaining 40 per cent for eight weeks.

Spurt in SMP prices cheers dairy farmers 
Updated on January 01, 2019 
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cle25883185.ece 

 

xport sops, higher consumption to help 

get rid of excess milk powder stocks 

The New Year is set to bring smiles on 

the faces of dairy farmers, thanks to firm prices 

of the skimmed milk powder (SMP) following 

export incentives by the government. 

Most co-operative dairies and private players 

were able to get rid of their excess SMP stock, 

which led to firming up of prices by at least ₹20 

a kg in the past fortnight. 

No shortage 

A section of consuming industry, however, has 

claimed shortage of SMP as a reason behind 
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sudden spurt in prices. They claimed that the 

dairies had reduced processing due to heavy 

losses in SMP last year and farmers stayed away 

from investing in additional cattle in the flush 

season causing supply shortage in certain areas. 

SMP prices increased from ₹195 to ₹220 a kg in 

recent trades. 

However, industry leaders rejected the claims 

stating that price rise is a fall-out of exports and 

increased consumption and will ultimately ben-

efit dairies and farmers. 

“Last 2-3 years, SMP prices had declined signifi-

cantly from ₹290 a kg to ₹130-140 per kg. This 

resulted in losses for farmers. So, they reduced 

buying or investing in new cattle. But with 

lower prices, consumption went up and now 

that the exports are happening with govern-

ment incentives, we see prices improve. There 

is no shortage,” said RS Sodhi, Managing Direc-

tor, Gujarat Cooperative Milk Marketing Feder-

ation Ltd (GCMMF) — the marketer of Amul. 

GCMMF has so far exported about 30,000 

tonnes of SMP under the incentive scheme in 

past 2-3 months. 

Prices rise 

Notably, SMP prices had touched a peak 

of ₹290 a kg in 2014 but fell to as low as ₹130-

140 a kg. On the advice of the National Dairy 

Development Board (NDDB), several States had 

also initiated the use of SMP for mid-day meal 

(MDM) scheme thereby increasing the con-

sumption. 

In June 2018, the Gujarat government had de-

cided to provide ₹50/kg financial assistance for 

all SMP exports to be done by Amul for the next 

six months beginning from July 1. The ceiling for 

assistance was set at ₹300 crore. The govern-

ment export data, however, compiled up to Oc-

tober 2018, doesn’t show any significant rise in 

the exports. 

Global stocks, prices 

Meanwhile, the glut situation appears to be 

over with stock position at about 80,000 tonnes 

in the country. 

Even in Europe, SMP stock — which was about 

3 lakh tonnes earlier — has come down to 

about 70,000 tonnes. The international SMP 

prices have shown a firm trend at $2,042 a 

tonne at Global Dairy Trade (GDT) auctions for 

December 18 — closer to the 12-month peak 

levels of $2,051. 

At a higher domestic prices of ₹200-225 a kg, 

the dairy co-operatives are still unable to profit, 

as the cost of SMP production is ₹230 a kg. 

Private sector dairy veteran RG Chandramogan, 

Chairman and Managing Director of Hatsun 

Agro, stated that with reduced exports over the 

past three years, India faced a glut situation in 

SMP followed by a crash in prices. 

 

 

 


